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o A functional expression:
If Demand function for X is Qx=100-3Px-0.011+0.5Py. Then X is inferior
goods, X and Y are substitutes.
If 1 =4500, Py=70, then Qx=90-3Px If I=5000, Py=70, then Qx=85-3Px
Demand curve shifts to the left.
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The amount of a good
that buyers are willing
and able to purchase.
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N. Gregory Mankiw: Principles of Economics
(2012), 6th edition. P.67
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2 | Other things being N. Gregory Mankiw: Principles of Economics
equal, the quantity (2012), 6th edition. P.67
demanded of a good 10 YR F T2 Y 465265 iEL IR
falls when the price of * oo
the good rises.

3 | Table that shows the N. Gregory Mankiw: Principles of Economics
relationship between Eil (2012), 6th edition. P.67
the price of the good PR FITHEE S 465265 iF LB
and the quantity * o
demanded.
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reduces the demand
for another good, the
two goods are called
substitutes.
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